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Specialists join up to
launch decorative trail

ABOVE: Part of the brochure
for the Stroud Decorative

Trail, showing the map drawn
by a local artist with the
participants along it numbered.
There are descriptions and
details of each showroom on
the reverse.

BELOW: Lewis & Wood is
based on the upper floor of
Woodchester Mill, a listed
building and former textile mill,
rebuilt after a fire.

Eight enterprising specialists have got together to offer visitors to
the Stroud valleys a decorative trail of interiors showrooms that
can be followed via an attractive map, with recommendations for a
good lunch, too! Christina Gregory took to the trail

he trail follows a three-
mile triangle from
Stroud at its apex

going south along one side
to Nailsworth, then east on
the other to Thrupp. While
this part of Gloucestershire
g just as attractive as the
Worcestershire/Oxfordshire
swathe of the Cotswolds,
where pretty chocolate-box
villages draw the tourists,

it has mare of an industrial
working identity, and was
one of the earliest cloth-

making settlements in the
country. The textile industry
that developed in the steep
valleys around here can

be traced back to the 14th
century. During the industrial
revolution, wool from sheep
raised in the Wolds was
processed in mills powered
by water from the fast-flowing
rivers, but after peaking in
the early 1800's the industry
declined, losing out to
competition from Yorkshire
Today several of the area's
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former woollen and textile
mills house other industries, |
or have been converted into
homes, offices, showrooms
and workshops.

Interiors companies now
occupy some of these tall
red-brick buildings, and
in spring this year eight
specialist businesses in the
locality got together under
the collective banner of the
Stroud Valleys Decorative
Trail to jointly publicise the
wealth of expertise they can
offer homemakers.

With its impressive ppicture of
Stroud Valleys, this view
Lewis & Wood’s light and
iry showroom sh fabrics
isplayed on rolls and as large |
mples hanging from pegs |
along the walls. .

Local artist

A distinctive hand-drawn
map commissioned from
a local artist illustrates
how the stops on the trail
are all within easy reach
of each other, as well as
showing recommended local
restaurants and a food hall
so visitors can make a day
of it. Each of the showrooms
taking part also displays
a number on its building
corresponding to its place on
the map. Visitors following the
trail can find interior services
and products ranging from
fabrics and wallpapers,
curtains and soft furnishings,
paints and tiles, carpets and
flooring, to furniture, kitchen
cabinets and bathrooms.

All Lewis & Wood'

Brainchild

The trail is the brainchild
of Stephen Lewis, managing
director of Lewis & Wood
(pictured above), whose
fabric and wallpaper
showroom is on the upper
floor of Woodchester Mill, on
the Bath Road a mile south of
Stroud.

HD&F June/Ju

SPECIALIST SPOTLIGHT

TOP: Another view of the showroom: a seating area with a comfortable sofa and chairs is at the far end below the windows.
ABOVE LEFT: Stephen Lewis and Magdalen Jebb are pictured proofing at the screen-printing table in the studio.
ABOVE RIGHT: The walls around the staircase make an interesting picture gallery where archive designs are also on display.

Other companies taking
part include bathroom
specialist Water & Stone
Bathrooms on the ground
floor of the mill, and kitchen
specialist Woodchester
Cabinet Makers, whose
showroom is further down

the road. Closer to Stroud

on the same road are

soft furnishings specialist
Cotswold Curtains & Interiors,
then stone and oak flooring
company Precious Stone.
Leaving Stroud on the
London Road to Cirencester

are the remaining three
showrooms on the trail, Eagle
Mill Carpets, furniture maker
Scumble Goosie and Bailey
Paints.

| spent an enjoyable
day out last month visiting
some of the showrooms on

the trail, starting at Lewis

& Wood, where Stephen
Lewis welcomed me to the
light and airy 6,500sq.t
complex in the former textile
mill the company moved to
from nearby Uley a couple
of years ago. Previously its
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collections were distributed
from warehouses in Dorset
and London, but now the
warehousing, offices and
studio have been brought
together under one roof,
together with the quality

things that are safe — there
is so much of that about! |
believe you have to excite
the expectations of your
customers and offer them
products that have a real
‘wow' about them."

Trail is
working well

control unit, where all
fabrics are inspected before
despatch.

Having these functions
in one place has helped to

Lewis & Wood specialises
in collections with a
difference, and is planning to
launch further exciting ranges
in autumn — watch this space!

for Cotswold
Curtains

improve customer service,
says Stephen, who started
the business as a textile
printer in London with interior
designer Joanna Wood in
1993. He still enjoys the
process of proofing different
colours and effects today,
working on the large screen-
printing table in the new
studio with creative director
Magdalen Jebb before
sending off the latest designs
to be produced.

“For me it's one of the
most important things to
get the wallpapers and
fabrics as right as possible
before production,” he says.
“Proofing all our designs here
means that you don't have to
make colouring decisions in
a hurry when they are on the
production machine.

The company is known

for nurturing new design
talent — and most recently
for the signature wide-width
wallpapers designed by
muralist Adam Caulkin.

One of the latest additions
to this collection, Jasper
Peony, impressively covers
a wall of the new showroom:
it was applied by decorator
Stuart Lewis during a recent
‘Day of Design Inspiration’
to show how easy the wide
width wallpaper is to use.
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Art and design

The day was hosted in
association with English
Home magazine - readers
were invited to learn more
about the process of art
and design, with talks by
designers, a good lunch
and an opportunity to try
screen-printing. It was voted a
success by all who attended,
and more are being planned
for autumn.

The events are organised
in the same spirit as Stephen
Lewis' concept of the
decorative trail - to offer
people interested in interiors
a pleasant day out with a
focus. He hopes the trail will
help to raise the profile of
participating showrooms,
both locally and further
afield. “There are a lot of
creative people in the area,
and the trail is a celebration
of this," he says. “There is
no crossover in what each
showroom offers, and with
the trail we all have a format
to invite more people to
see what we do. | am really
pleased that it seems to be
working, and I'd like it to keep
going for the next eighteen
months or so," he adds.

End user customers

"We can put new designs
together carefully and see
how they will sit with the rest
of our collection. The idea
of our showroom here is to
get closer to our end user
customers, and so help
our stockists to be more
successful when selling our
collections. We opened it last
May, and interior decorators
bring in their customers and
use it as a showroom.

“It's not really a 'shop’
shop - it's only open from 10
till 4 on three days a week,"
he adds, “but it does allow us
to show all our collections in
one place. It's interesting to
see what people pick up, as
| think our visitors are typical
of our customers across the
country. The plan is to test
new ideas: in this market
it seems to me to be an
enormous mistake to go for

Lesley was brought up
in a family who enjoyed
sewing - her mother taught
City & Guilds soft furnishings
courses, and she began as
a dressmaker, training at the
Londen College of Fashion.
One of her early clients who
was moving house at the
time asked her to make her
a pair of curtains as well as
a suit, and Lesley found that
soft furnishings gradually
overtook the dressmaking
work. Initially her business
was based in premises in

Travelling back on the
trail towards Stroud,

| visited Cotswold
Curtains and Interiors, run
by Lesley Duro, who told

me she was pleased to

be taking part. "So far it is
working well for us,” she said.
“| think all the showrooms
have a similar level of clients.
Most of our client base has
been built up by personal
recommendations, and a

lot of our customers have
become friends over the
years."
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BELOW: Lesley Duro pictured
in the Cotswold Curtains &
Interiors workshop.

RIGHT: The exterior of the
showroom, with its trail
number on the wall, and a
bright summer display in the
window, showing different
fabrics on the panels of
umbrellas.

is regularly changed. When

| visited, Lesley and her
assistant Kath had covered
individual panels of umbrellas
with different fabrics for

a bright summer display

with a big happy sun in the
background - the previous
spring window had been filled
with a huge pink fabric bow.

80% of Lesley's client base
remains in London and the
surrounding counties, and
she travels there every two
weeks.

The members of the
Cotswold Curtains team - two
full-time staff and a part-
timer - are used to shuffling
dates and jobs around
when invariably things don't
go according to plan, says
Lesley, adding: “This might
be because of builders’
delays, for example.

"Our usual turnaround time

Fabric swatches

Every bit of space inside
the showroom is made
the most of. In the area
behind the window there are

the centre of London, but
a rent review ten years ago
prompted a move out to the
country.

Lesley had always liked
the Cotswolds while living in

hundreds of fabric swatches,
hangers and samples for
clients to choose from, plus
curtain accessories such as
window poles and finials. The
other part of the ground floor
reflects Lesley's ‘hands-on'

is four weeks from receiving
the fabric, but if we are
working on a big project, as
we are at the moment, it's
longer. Customer service is
our ethic - we exist for our
customers, and it's not just

London, and she relocated
the business first to the
outskirts of Stroud, then
when the lease came to an
end three years ago, moved
not far away to the present
showroom. The white-painted
building benefits from being
on the main road, with an
eye-catching window that

approach, with three-metre
long cutting tables and
sewing machines where the
curtains are made up. An
open staircase in the centre
leads up to the office above.
This is where the vital
game plan is kept, showing
work in progress, future and
completed jobs. Around

a slogan when we say that
no job is too big or too small
for us. We pay the same
attention to making curtains
for a small terraced house
or flat as we do when we're
on a big-budget project, and
it's so nice when people tell
us they are thrilled with what
we've made."

ABOVE: A view of the samples
and curtain accessories
displayed in the showroom.
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Known in the Stroud
area for many years for its
industrial paints, Bailey Paints
continues to manufacture
its own range in separate
premises set back from the
showroom. As well as the
industrial paints and finishes
it makes its own brand
Simplicity paints, which are
popular with local decorators.
In the course of running the
company for the past 20
years, Richard and Louise
have adapted to economic
changes and successfully
spread their offer, first
concentrating on trade
decorating and then retail
The balance of the business
has now moved from a ratio
of around 80/20 industrial/
decorative to closer to 50/50
today.

~——— Bailey Paints’

pwners Richard

™

Wide radius

Customers range from
industrial and automotive
companies — Bailey Paints is
also the area distributor for
Sigma Protective Coatings
and for HMG's car and
commercial vehicle finishes
— to the DIY-ers and trade
decorators who come from
a wide radius to visit the

- Specialising helps
Bailey Paints to thrive

he last stop on my
enjoyable day out on
the trail was Bailey

Paints on the Griffin Mill
estate along the road to
Cirencester. There is plenty
of parking space outside the
large showroom, converted
from the ground floor of a
former mill built in the early
1800's. A distinctive arched
brick entrance leads into

an impressive series of

displays with a huge selection

of paints - the company
certainly lives up to its claim
in the trail brochure that its

showroom offers the biggest

and best range of specialist
decorative paints in the
Cotswaolds.

Bailey Paints moved
from premises nearby to
its present site 12 years
ago. “We are very much a
paint specialist, and this
has helped us to survive
and thrive over the years,"

says sales and marketing
manager Louise Townsend,
whose husband Richard

is managing director. The
company was originally
owned by the Bailey family
before it was sold to a
number of the directors,
including Richard's father,
who later ran it until a few

The shoroom isina
converted mill with a
== - distinctive arched entrance.

months before he died in
1989. Richard had spent
some time helping out while
his father had been ill, and
after his death he made the
decision to leave his job as a
commeodity trader in London
and move with his family to
the Cotswolds to take on the
business and develop it.

3,500 sq ft showroom. It has
two vans delivering orders
daily, covering an area

south to Bristol and north to
Herefordshire, plus the whole
of the Cotswolds.

Brands stocked include
Dulux Trade, Crown Trade,
Farrow & Ball, Paint Library,
Little Greene, Sanderson,
Designers Guild, Annie Sloan,
Hammerite, Osmo, Liberon,
Polyvine, environmentally-
friendly paints such as Auro
and Earthborn, plus specialist
finishes, primers, brushes by
Harris and Purdy, and many
other decorating products.
There are over 7,500 listed
on its database, and the
showroom also has a large
library of wallpaper pattern
books from leading brands
such as Cole & Son, Colefax
& Fowler, Farrow & Ball,
Harlequin, Osborne & Little
and Sanderson. These are

displayed in a dedicated area
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with plenty of light from the
windows, and a large table
that customers can sit at to
make their choices.

The showroom is open
six days a week, from 8am
until 5pm on weekdays, and
9am to 5pm on Saturdays.
All five members of the
Bailey Paints team can offer
technical advice as well as
having their own specialist
areas — for example Wendy,
one of the latest to join the
staff, is qualified in interior
design. Says Louise: "Our
customers come to us in the
first place because they value
us as a showroom and need
our help. A lot of them come
back again and again, and
recommend us — | probably
know well over half of the
people who come in. The
largest proportion of what we
do is bespoke, and we put
in a lot of effort to find out
exactly what people want,
or to match up a colour to
something they have — we get
all sorts of things brought in.
Matching a colour is quite a
specific claim, and we think
that if you do claim this, you
should do it accurately.”

The showroom has five
paint-tinting machines, and
various manufacturers’ colour

ABOVE: This view of the spacious showroom shows the long central counter: other displays are
arranged in a series of open plan room areas.

cards are displayed near the
pattern books so customers
can spread them out on

the table to compare them.
Another table stands just
outside the showroom so
samples can be looked at in
natural light. In addition, the
company has something that
| haven't seen before on my
visits to specialists - its own
extensive library of retained
colour samples.

Future reference
Samples are taken of
everything that is tinted, and
all are methodically filed with
details for future reference.
Whoever tints a colour shows
the brushed-out result to the

ABOVE: Paint sample cards are displayed in the same area as the
wallpaper pattern books, with a large table where customers can
compare their selections.

customer, and asks for their
approval of the paint mixed
in the can before they leave
the showroom with it, so
mistakes are avoided.

Louise points out that
as 'designer’ paints have
continued to grow in
popularity, men have become
much more interested in
choosing colours compared
with a few years ago when
this was largely left to women.
“Companies like Farrow
& Ball and Paint Library
have really encouraged this
trend,” she says, adding that
Bailey Paints was an early
adopter of Farrow & Ball,
and like Dulux Trade, this has
become an important part of
its business. "We stock
130 ready-mixed colours
from Farrow & Ball in
the different finishes
and can sizes, and we
are now their largest
single outlet in the
UK. We have built this
up through hard work
and by educating our
customers — the brand
has a great side effect
for the rest of the shop.”

Open day

Farrow & Ball was
one of the suppliers
Louise contacted for
help with the open day
and evening that she
organised recently
to launch Bailey
Paints' participation
in the decorative trail.
Customers were sent
a mailshot about it and

invited to look at the latest
ranges over coffee and
biscuits, or cheese and wine
later. “The trail has got off

to a really good start, and

I think it has a great long-
term objective,” says Louise,
who likes to describe all the
showrooms taking part as the
Stroud Valleys Department
Store, because they offer
such a wide choice.

“The idea relied on us
all sharing the cost for
publicising the trail, and from
the first meeting everyone
wanted to go ahead with it,"
she adds. "We're all pretty
much known to each other,
but here we find it difficult
to plan a campaign like this
when there are constant
interruptions, so we are very
pleased to have Stephen
Lewis' good ideas.

“We've had the Lewis &
Wood pattern books in our
library from the start, and
we've known the people
at Scumble Goosie for
along time. They are on
the same estate as us,
and they are customers of
ours: so are Woodchester
Cabinet Makers, also on the
decorative trail. We always
try to buy our own things as
much as possible from local
suppliers too. Many of us
have moved from London
and made a life here, and so
have a lot of our customers.
There are still pockets of
real wealth in this area — lots
of people buy paint from
us to take to their homes in
France." m CG
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